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11 : Global Spa & Wellness Economy Monitor, Global Wellness Institute, 2014
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Wellhess Tourism Spending (2012)
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An International wellness
tourist spends 59% more

_ than the average international
tourist.

fo — - e e e e e e e e o - — e - - - — — —

S O e e —— -

__________ A domestic wellness
tourist spends 159%
more than the average -
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AU : Global Spa & Wellness Economy Monitor, Global Wellness Institute, 2014



Wellness tourism has synergy with
many high-growth niche segments *

Global Tourism Industry
$3.2 trillion

Medical Tourism
$50-60 billion
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Cultural Tourism
$800 billion - $1.1 trillion

Ve Adventure
| Tourism

$115-150
billion

Spiritual Tour- Volun-
ism Tourism

$37-47 billion $10-20

bllllOﬂ Source: SRI International

AU : Global Wellness Institute, The Global Wellness Tourism Economy 2013 & 2014
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